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BAHRENA
1. & EAHR

FREH: B=FHK 1)

WEALRR: FHEZERMG®) / Introduction to Management (BMA101)
BWEAR: 99032002

This unit provides you with an introduction to management concepts, functions and strategies. The
unit covers the key functions of management. We will explore the context surrounding
management functioning, including an analysis of the broad environment in which
organizations operate, the internal dynamics of organizational life, and the ethical climate that
underpins sound management. This unit will include a strong focus on general skills and
abilities associated with conducting literature research and communicating effectively in an
academic setting.

BREALR: T 54 () / Accountability and Accounting (BFA103)
HREARRG: 99022001

This unit will help you understand the role that accounting plays in providing accountability. We
move beyond introductory accounting and explore the important role that accounting has in
organisations, society and the environment.

After completing this unit, you will have fundamental management and financial accounting
knowledge, tools for analysing organisations’ external reports and a comprehension of how of
accounting can be used to address social responsibility, ethical conduct and sustainability.

This unit allows you to begin the up skilling required by our professional accounting bodies,
requiring us to move beyond orthodox/conventional accounting practices and understand our role
in accountability.

BELHR: BER RS () /Business Information Systems (KX0101)
WREMRRG: 9905101

This unit introduces the concepts of information systems in a business environment. It examines
what is meant by an information system and why they are being used in business. The unit explores
how information systems are being used and the issues involved in developing, managing and
controlling business information systems.

The tutorials are designed to complement the business information systems theory covered in the
unit by developing proficiency in business software applications such as Microsoft’s Office suite.
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FrR . BINEM CK=T)

WL ASEHLA @) /People and Organisations (BAA111)
HEAIG: 99032003

Organisations are composed of people. The study of human behaviour is, therefore, fundamental
to understand organisations and organisational effectiveness. The primary purpose of this unit is to
improve the management of organisations through the development of knowledge of human
behaviour. The unit will draw upon concepts and theories from a diverse range of disciplines
(including psychology, social psychology, sociology, anthropology, political science, and
economics) for a systematic and integrated approach to the study of human behaviour in
organisations (i.e., organisational behaviour). Through your active participation in this unit,
students will understand, integrate, and apply knowledge on why people act the way they do in
organisations and learn how this knowledge can be used in the effective management of people
and organisations.

2. fRET A ERIR
TR =28 k—TF)

BRELR: HIBEW 58P / Data Structure and Algorithm
WREAR: 52010006
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FREMN: B (K= F)

WL 25% 5 / Introduction to Economics
WREMRB: 99012001
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M. BNEH (K=T)

WL Giih2 / Statistics
WREMG: 9109915
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BRELHKR. EHIZEY / Operations Research for Management
WREAES: 9911901

A URAE AT B AL A EUA 8 B A B By, s A AT i Fh &
L AR5, NRFE G F R R TR ME Bk . AURFE RGN LR
VIEHin ., BEHORR . BRI, SRR EE R HEBAE KR BT AR A
B EAREBAEEAT i A BN SEBIN TR, SRS SR B B P LK
P B AR AN T35 o B IR i AR 1 SRR o) U S B R L SRR L BT B R i £ 45
RIFE ATRFAENIRES .

WRELHR: BUEM%S® () / Introduction to Data Science (KIT102)
WREMRM: 52010003

This unit will explain the relationship between data, information, and knowledge and introduce
several different methods/tools for managing, storing, securing, modelling, visualising, and
analysing data. This unit will provide an understanding of how data can be manipulated to meet
the needs of users. Changing data into information can be accomplished with a range of tools,
including spreadsheeting and data visualisation, SQL, and Python. This unit introduces the
techniques to enable the students to use these tools for managing data, creating information, and
allowing knowledge development. Overarching the whole unit is the importance of data security
and how it can be achieved. This unit concludes by introducing applications of data science and
the concepts behind data security and privacy in response to the growing interest in the proper use
and sharing of data.

10
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BRELKR: BFREGTEmM @) / Programming Fundamentals (KIT101)
WREMAAS: 52040009

This unit will provide students with an overview of programming and its role in problem-solving,
and strategies for designing solutions to programming problems with reference to the Java
programming language. Beginning with the fundamental characteristics of computers and how
they represent information, the unit will develop the concepts of data types, declarations (of the
data a program will use), expressions (calculations), statements (actions) and text-based input and
output. Building on these low-level constructs the unit will examine ways to manage the
complexity in a program with control structures (for making decisions), methods (functions) and
their parameters, culminating in the high-level organisational mechanisms of records, classes and

objects. Students will have the opportunity to explore advanced topics such as error handling using
exceptions and recursion.

FEREM: FRHEYPKR=F)

LK. MLEHE / Network Management
MRS 99032003

KRG ERR SEEEH LMLV IERURTE, 2RI Z% 3 AR S
FEAFHL, RIS IR SR R G/, 1S0/0ST AL, TCP/TP 1k R &5 J W4 44 13 Fi
W SEEMMS L BRI TTRIE S, bR RS RS T, )
TRV PREETT, SRS AR PR BT T B T RE I AR DS R BE T X T TR H
il 224 1A P2 SR 2

WREZHR: WebZmfE(HE) / Web Development (KIT202)
BREAIE: 99051001

This unit provides students with the knowledge, understanding and skills required to develop an
application system that uses a web interface to a backend database. The unit assumes a sound
basic knowledge of programming and database concepts and skills as developed in the
introductory units in these areas. The emphasis in the unit is on mastery of the key concepts and
the basic knowledge and skills required to build this kind of application. The unit will provide
students with an awareness of the wide range of technologies that are used to support this kind of
application, but will examine only a limited number of these technologies to demonstrate the key
concepts and their application. The unit explores the purposes and approaches in using scripting
and markup languages in relation to the client-server paradigm. The role of both server-side
(backend) and client-side (frontend) code are examined. Students will study the use of markup and
scripting programming languages to connect to databases via a network.

Students are introduced to some of the most common security issues involved in the development
of web-based software, including secure coding practices, secure database access, secure data

11
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communications, and the security of web applications. Students are provided with a range of
practical exercises to reinforce their skills, including authenticating and authorising users
programmatically, performing user input validation, and developing secure data-driven web
applications.

WRELR: BIREFHEAKZ () / Database Management (KX0206)
HAEMIE: 99052001

The unit takes student database skills beyond an elementary knowledge of the SQL (Structured
Query Language) database language to a level where they can undertake significant database
systems development using both SQL and Oracle’s procedural extension to SQL, PL/SQL. This
unit seeks to develop knowledge and skills in: The SQL*Plus programming
environment, Developing and debugging SQL scripts, Developing and debugging PL/SQL

scripts, Generating formatted reports using the appropriate SQL*PIlus environment variables.

FREM: BAEYPK=T)

WRELH: BEWHR (B /Business Logistics (KX0325)
HAEIE: 63050004

The unit teaches contemporary business logistics concepts by exploring the intersection of supply
chains, logistics and information technology. At the start, students are introduced to fundamental
logistical functions including transportation, warehousing and inventory management. Building on
this understanding, students are then introduced to advanced topics in integration, traceability,
standards and compliance. The teaching combines both theory and practice with examples from
both China and overseas used in class to support learning outcomes. There is an emphasis on group
work to encourage students to develop their group problem solving and communication skills. By
the end of the unit, students will know and be able to apply the fundamental principles of business
logistics to practical case studies in everyday business.

WRLK: BEISHTIFAL () / Mobile Application Development (KIT305)
BHA2REG: 99033003

This unit is concerned with the development of applications for mobile and ubiquitous computing
platforms. Android, iOS, and cross-platform apps will be used as a basis for teaching
programming techniques and design patterns related to the development of mobile and ubiquitous
applications. Emphasis is placed on the processes, tools, and frameworks required to develop
applications for current mobile devices. Students will work at all stages of the software
development life-cycle from inception through to implementation and testing. Students will be
required to consider the impact of usability, device capabilities, networking infrastructure and the
deployment environment, in order to develop applications that suit the requirements of users and
industry

12
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3. FET LR
T SHIU%M CK=TF)

BRELHR: kS BB ARMY TR M)  /ICT Solutions Analysis for Business
(KIT204)

WREARE: 99033004

The unit provides both a theoretical and a practical understanding of methods for evaluating the
structure, policies, operations and technical capacities of organisations within their social and
legal context. Students will gain an introduction to the role, knowledge and skills required of a
business analyst. This unit focuses on both the specific tools and methods used by a business
analyst, building on the technology learning acquired in earlier units, as well as the soft skills of
creativity and communication which are critical to successful business and requirements analysis.
By the end of the unit, students will understand what is involved in business analysis planning
and monitoring, specifically: how to elicit and communicate organisational requirements and how
to analyse and assess these requirements to enable effective business solutions.

FREM: BHEPKR=F)

BRELHR: KBEEHAREM SR /Big Data Technology and Application

FREAE: 9922903

AREREEEHMEERA WAL LRI F BV RHIR AR S KRR
PERECT i BRTE e BOR EBAIEEE iT LSRN A . RIRFELL Python NYRFRIE S,
i %% > Numpy « Pandas. Matplotlib &% HI K 40 THAL, DLERBIADUE N HF
TH, b2 REARE BN AR, Plas% AN TR RE S I m . 2
SRR R ORHOR AR, M REE T AR R, TR . B 9RAE
A2 B — i B 43 A BRAR AN B FH S B RE T

FRELK: ERAGTHEESEM ) /I1CT Project Management and Modelling
(KIT203)

AR 99051004

This unit provides both a theoretical and practical overview of project management as it relates to
technology-oriented projects. Specifically, this unit will introduce project management principles,
techniques and tools that can be used to guide traditional business-oriented ICT projects, as well
as those adaptations that are designed to support development of more creative ICT projects. A
set of project outputs that are based on best-practice and industry standards will be developed by
students, as a training tool in preparation for undertaking real ICT-oriented projects.

13
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WL FEEES ) / Environmental Management (KGA223)
FREAE: 99032004

Society needs professional environmental managers who have the knowledge and skills to
effectively tackle problems of sustainable resource use and biodiversity conservation.
Environmental managers also play an important role in helping communities identify and move
towards sustainable and just futures. Environmental management is about how we (institutions
and individuals) try to protect and enhance environmental values. So we start by examining the
variety and meanings of such values. We then explore the various means - the menu of options -
for delivering environmental outcomes. These options include instruments such as legislation and
market-based approaches; and methods such as community engagement. We also critically
examine the effectiveness of such measures, and consider how we might achieve better
management outcomes. These topics are exemplified through case studies in natural resource
management, forestry, marine management, biodiversity conservation, climate change and waste
management.

FREM: BAEPK=T)

BREALRHR: ANTHEEeM 552 / Application and Practice of Artificial Intelligence

BAEMRG: 52020020
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BRELR: IR / Enterprise Resource Planning
BAEAAS: 99032009

AURFE E FYFHRERP I SEAME S . SEAR G, KA RS KA EE R R AT
TR PR SR RIS FREE, THRIThRe AR G BN R T, R R R
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BREALH: BARKEEH () / Wilderness Management (KGA378)
BAEMREG: 9904378

The unit provides practical skills for planning and managing wilderness and protected areas, with
emphasis on conservation of natural and cultural values, as well as their use for nature-based
tourism. Major themes are conservation management; changing concepts of national parks;
conservation and human values; cultural values in natural areas; tourism management and
education; management challenges, technical services and ecologically sustainable tourism
development. A major component of the unit will be the treatment of nature-based tourism
including its biophysical, social and cultural impacts. The unit takes an international perspective
but special emphasis is placed on Chinese World Heritage Area and coastal environments.
Wilderness and protected areas are little affected by the activities of agricultural, industrial and
post-industrial people. These environments may have been influenced by gathering and hunting
people, but process and pattern in climate, oceanography, landforms, soils, plants and animals
persist largely unchanged. Internationally and nationally agreed strategies, as well as policies and
law on ecologically sustainable development, biological diversity, threatened species and
communities, place a strong emphasis on the maintenance of values associated with wilderness
and protected areas.

BRELR: SERARSEHE () / Information Systems Management (KIT312)
BAEMRES: 99051003

This unit explores the methods, opportunities and challenges that organisations experience when
planning and evaluating ICT. The introduction of new ICT requires an understanding of how to
actively manage change to ensure successful implementation and this unit will include tools and
techniques to manage that change. This unit will focus on benefits realisation for the justification
and implementation of ICT projects and will provide students with tools that will help justify how
the benefits of ICT implementation have alignment with the organisational strategic direction.
Upon the completion of this unit, students will gain an understanding how to critically analyse
and communicate the impact of an ICT implementation from an ethical, systems and
organisational perspective.

15
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FFEER: FH%MCRNUE)

WRELHK: EERARLIHE (B) /1S Project (KX0302)
BAEMRG: 99051005

This unit aims to provide students with the experience of developing a medium-scale information
systems project in a small team. All aspects of the systems development life cycle will be
considered: problem specification, requirements extraction, system design, implementation,
testing, documentation and deployment. The unit provides students with the experience of
working in a team and dealing with the professional issues of teamwork, contract negotiation and
management, risk minimisation; group dynamics, and presentation skills.

The unit is a capstone unit bringing together a variety of skills and knowledge acquired in earlier
units of the Bachelor of Information Systems (BIS) degree and provides an opportunity to apply
theoretical knowledge and previous practical experience in a setting which attempts to create an
environment typical of the professional world. Each student will be placed in a team of 6 people,
and each team will be allocated a virtual project to implement. For logistic reasons, the projects
will be synthetic, with the unit coordinator acting in the role of client. They will however be
projects that the student might typically encounter in their early professional life. This unit is as
much about the process of producing the products (the individual and team work), as it is about
the quality of the products produced.

BRELR: LI EeE (B) / Business Process Innovation (KI1T324)
BWREMRRG: 99033005

Business processes must be designed to ensure that they are effective and meet customer
requirements. A well-designed process will improve efficiency and deliver greater productivity.
This unit will introduce students to analytical tools that can be used to model, analyse, understand
and design business processes. Students will also gain hands-on experience in using simulation
software as a tool for analysing and innovating business processes. The aim of this unit is to
introduce you to modern methodologies of Business Process Management (BPM). A main
objective is to increase your awareness of the close link between business requirements and IT
capabilities, and the related fundamental role of business processes and their potential to innovate.
This unit also seeks to develop logical thinking, an appreciation for conceptual models, and the
capability to understand and deal with complex systems.

16
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4. TWEEWEAR
FREW: B2 (K—T)

WRELR: THARSHN / Market Investigation and Forecast
WREAE: 9911802

RS B2 TN, NRTTSE R rE . sl i, Aol agss
IRl B, R A AR R, PP T E TR S B A R, T
FEFEAERT T, T IEAA B T8 S 5R0E s AR R BIT 2 SR AT 7 37 T e 06 HEF 4R AR TiT 3 1)
RIS WEEARIER ], w DME AR B g T SR AR, R ¢
A ST BZEAT IS, AR 22 A B B AT 7 3 -5 T ) #9873 e 70
o XEGHL . SATIEEHIT I RS TS 6T

R B CK=T)

BWRELK: ElRHS / International Trade
BAEAREG: 7902965
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BREALK: TH5L5rHZE () / Principles of Economics 1 (BEA111)
HAEAE: 99012002

BEA111 Principles of Economics 1 is a compulsory unit in the Bachelor of Economics (BEc) and
Bachelor of Business (BBus) degrees. It is also a nominated elective in a wide range of other
programs throughout the University of Tasmania and combining this unit with almost any other
area of study can add considerable value.

By introducing students to a small number of core economic concepts and tools, and by
demonstrating their wide ranging application, BEA111 provides students with the opportunity to
improve decision making in all domains of their lives and to better understand aspects of the
business and policy environments in which they operate, both individually and collectively. The
unit also highlights the use ofkey economic concepts that can assist people in their role as managers
to form successful competitive strategies, and to run more profitable firms.
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BRELRR: WHESFEE @ / Principles of Marketing (BMA151)

REMRE: 99031001

This unit explores the basic principles and concepts that underpin marketing. Through this unit you
will develop a solid grounding for your future studies. The knowledge that you gain by undertaking
this unit will be of value even if you do not go on to study marketing, because marketing is relevant
to all areas of business.

Through this unit you will become aware of the marketing practices that surround you, and you
will begin to understand what marketing it is about and why it is so central to many business
decisions. We will also explore some of the more contemporary issues facing marketers today and
demonstrate how understanding these issues will make you a more informed marketing student.

FEEM: FRHEPKR=F)

BREZHR: MEEE2 | Financial Management
BRRARED: 99032005

AURAE EE PRI 5548 B SR AR AT VE R BAR N . FEANB O W55
EELH bR WSS, B A E S MRAE . BRI SR BOR] 7 Be iR 5K
v EIBREE . WSS WS h AR, W IREE S, AR AT DA R Al U 55 B Y
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BELKR: BILBEE 2 () / Data Analysis For Business (BEA140)
HREARS: 99033007

BEA140 Data Analysis for Business is a foundation unit in business statistics and the mathematics
of finance, and is a core unit in the Bachelor of Economics (BEc) and Bachelor of Business (BBus)
degrees. It is also a nominated elective in a wide range of other programs throughout the
University of Tasmania.

This unit is intended to provide a background capacity in mathematics of finance and statistical
description and analysis, appropriate for a business student. The unit also includes an introduction
to the basic use of tools such as Excel as an aid to analysis and presentation. The focus of the unit
is on the practical use of data in business and economic decision environments, especially in an
environment of risk and uncertainty.

The unit is an introduction to the exciting world of applying mathematics and statistics to business
problems. By studying a variety of examples based on real world problems, the unit highlights the
application of quantitative methodologies to assist managers, and decision makers, in
dimensioning and communicating risks and opportunities.
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WRELRR: B H% () / Commercial Transactions (BFA141)
WEM: 99033011

The Unit introduces students to the Australian legal system and selected aspects of the Chinese
legal system in the context of business, specifically:

- Sources of law (enacted and not enacted);
- The law of torts;

- The law of contract;

- Consumer Law;

- Agency Law; and

- Legal aspects of business organisations

5. TE T WxliR
TR H: BII¥M (K= TF)

WL JHF|EIT AN/ Consumer behavior
AR 79030002

CHBREAT N W7 Fe OB ST NI R TR 2E R, RT3 E Y 20O 241
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BRELR: M ) / Entrepreneurship (BAA211)
BAEAS: 99033008

Entrepreneurship is a way of looking at business that is focused on opportunities, creativity and
innovation. It is also about having a passion for doing the things that are important to you, be they
related to business or not. It is about challenge and persistence. It is about the development of an
enterprising mindset, from which you can create the opportunities for your satisfaction. To
successfully complete this unit, you will be required to make a contribution (physically,
intellectually and emotionally) that may be higher than you have previously made in your past
studies. Entrepreneurship is not for the faint-hearted, the timid, those who cannot cope with
ambiguity or those who want black and white answers. It is for individuals who are self-motivated,
resourceful and persistent. It is for those who have a sense of humour, who have a passion for
implementing new ideas, who can learn from failure and bounce back from it, and who are willing
to take calculated risks in their entrepreneurial endeavours. In short, it is a process of self-discovery.

Within every entrepreneurship unit you will be required to participate in activities that conceive,
create, and capture value as well as critique your efforts to do so. Known as the 4Cs, these activities
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will allow you to place yourself at the intersection of theory, practice and personal knowledge gain
through which your understanding of your entrepreneurial capabilities will be determined.

FEREM: FRHEPKR=F)

BELR: HLAH T/ ) / Entrepreneurship (BMA328)
RS 99033010

Leadership affects all organisations and is of increasing importance in today’s dynamic business
world. The task of leading is generally associated with senior management, but all organisational
members have the potential to exercise leadership by influencing and inspiring themselves and
others.

Effective leadership requires advanced knowledge of theory and skilful application. Leadership
requires the capability to build relationships and develop and implement strategies to support the
organisation and its people to achieve their objectives.

This unit covers conventional and alternative perspectives on leadership and explores the practice of
leadership in a range of contexts. Students will develop their leadership potential through
experiential activities and a blended learning approach.

WL RIS HE () / Strategic Management (BMA202)
B 99032001

Strategy is concerned with the long term direction of an organization. This unit explores
corporate level strategy, business—level strategy and strategic congruence — the fit between
an organization, its components, and its environment. These are fundamental drivers of an
organization’s long term success.

The unit provides you with models, tools and techniques that shape an organization’s or a
business’s strategic position, and hence to develop appropriate strategic choices. Thus, we will
explore concepts such as resources and capabilities, industry analysis, generic business and
corporate level strategies, and tools of governance and control.

While senior managers, entrepreneurs, and strategic consultants are most concerned with an
organization’s strategy, it is important for all professionals to have an understanding of strategy.
This will allow you to make better workplace decisions, to win better support for your initiatives,
and to improve your chances of gaining appropriate employment.

This unit is essentially qualitative, and makes extensive use of case studies.

BRELRK: BEEESS / Entrepreneurship (BMA328)
TREEARS: 99033012
CHr RS —RERBRE T, SHA LML ERORRREE, 2HyEHY
W — T8 B IR @ X IRFR 22 2], AR RS T AR IF S48 B A B B R B AR R
BT R U RGBS W B R IR, HE R IE T % R AT & B A
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FRER: BANRFEHK=T)

BEALR. BEEBEZ@R) / Marketing Management (BMA351)
BHAEAREG: 99032006

The demand for trained, experienced and effective marketing practitioners is growing. Marketing
is a discipline that seeks to ‘make sense’ of the commercial world around us, a skill that can benefit

any enterprise. As such, more and more firms (including government agencies and non-profit
organisations) are seeking people capable of putting marketing theory into practice by formulating
and implementing effective marketing plans.

This unit introduces you to the theories underpinning marketing strategy, and their role in the
development of an effective marketing plan. This unit also allows you to integrate and apply the
knowledge gained in your previous studies to solve real-world marketing problems.

BELR: TEHEEH (E) /Retail Marketing (BMA329)
RS 99033013

Retailing is a large and diverse industry that contributes significantly to the economy and creates
more jobs than many other sectors (retailing is the second largest employment sector in Tasmania
and Australia). For marketers, understanding the different aspects of a retail business is important,
as it is retail firms that sell products and services directly to the final consumer.

Retailers are the key actors who link manufacturers and service providers with the end consumer.
Understanding retailing and its respective sales activities, enables marketers to better comprehend
and analyse the retailing business environment, identify the needs of retailers’ customers, and
address those needs through the most effective marketing and sales techniques.

The focus of this unit is on developing students’ knowledge of the retail environment, retailing
concepts and theories, and retailing and sales strategies. The unit will equip students with a
working knowledge of how to integrate techniques and strategies so as to maximise the
effectiveness of retail marketing and sales efforts.

WL RSES (B / Services marketing (BMA258)
ARG 99033014

The service industry is increasingly identified as contributing to worldwide business growth and is
seen as a critical source of employment. Furthermore, the provision of services is playing an
increasingly important role in the marketing strategies of goods manufacturing companies,
because B2B manufacturers seek to differentiate their offerings by including significant value-

adding service components. However, services possess unique characteristics, justifying the
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consideration of whether traditional marketing management concepts and models need to be
adapted to better account for service-dominant economies, and for the successful marketing of
services.

This unit focuses on developing students’ knowledge of the specific characteristics of services,
and how to manage and market them. This unit will help students create and manage relationships
with customers to deliver superior services. It will focus on the processes underpinning the
creation and delivery of high—quality services, the extended services marketing mix, and
managing internal marketing within service firms. This unit also examines the service
environment and managing capacity and demand to develop the necessary knowledge and skills
to market service firms. This unit will integrate the necessary knowledge and skills to market
service firms.

WEALRK: 55245 (®) / Advertising and Promotion (BMA329)
FAEAE: 99033015

BMA349 Advertising and Promotion covers the general area of marketing communications. The
unit focuses on the selection of appropriate marketing messages for an organisation to
communicate. Fundamentally, this rests upon the management of key tools and media which can
be used to deliver marketing messages in an effective and integrated way while achieving
communications and higher-order objectives. During the course of this unit, you will focus upon a
contemporary approach to marketing communications that considers how integration of messages
may achieve maximum impact, primarily through the coordinated use of a range of marketing
communication tools.

This approach to communications planning considers the strategic use of a range of media,
including broadcast media, print and support media, digital and social media marketing, direct
marketing and sales promotion, marketing public relations and sponsorship marketing. The unit
explores the nature of the various channels available to aid in your understanding of the selection
of appropriate media options. These central topics are placed in the context of more general
marketing communications issues faced by organisations of all sizes including the establishment
of objectives, budgeting and organising for effective coordination and delivery of promotional
messages. You will find that understanding the complexities and issues involved in advertising
and promotion will be of value to you when making both marketing and general business
decisions in the future.

BRI THEHKR / Marketing Planning
HAREAHS: 79063004

ZURFENE G S B A R R, RS AL S 5 28 B Bh i BT A AR
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BRELZR: KEIEES /Big Data Marketing
PRAEAAS: 99022904
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FREH: BLEPKNE)

BRELR: DS GR) / Small Business Management (BMA357)
FREAE: 99032007

Small businesses contribute significantly to the wealth of most countries, particularly in regional
economies. The study of small business management requires an understanding of a wide range
of activities such as: marketing, planning, promotion, budgeting, customer service, human
resource and operations management. The aim of this unit is to develop your understanding of the
small business sector including the strategies and concepts that maximise small business
effectiveness.

Much of the information you study about business does not fit into nice, neat categories. Research
results are often conflicting, and serious questions can be raised about previously accepted
findings. There is no one answer to small business issues and problems so during this unit you
will explore a variety of strategies and practices in order to provide you with the insights and
arguments to develop your own small business proposals.

WRALRR: SR #H58IH () /Entrepreneurship And Innovation  (BMA334)
BAEAS: 99033009

This unit will enable you to develop an understanding of entrepreneurship and innovation in the
development of business ventures. Innovation is now seen as central to the development of
business, economy and society. We will explore the relationship between entrepreneurship and
innovation, the process of innovation development, and the risks associated with entrepreneurship
and innovation.
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BARBUDET

FEREESERARGTL (FE)
75 (X)) #I

Erin Roehrer
Program Leader for BIS & BBus

BERARE 518 Lk H 4153

EPHRE:

- EERGHIH ) /1S Project

- [GRRGEH (R)

/ Information Systems Management
TrAEMEE: R 219 = CRUTEEHIN)
HAZHIE: 61900797 CRUj#CF W)
HLFHRFE:  erin.roehrer@utas.edu.au

Matthew Springer

Academic Coordinator of BIS/ & KAZ4& G\ A
il A

EPHERE:

- EE R RS (1)

/ Business Information Systems

- FDLAE BB TT Z 0 ()
/ ICT Solutions Analysis for Business

ASEHEE:  ZEBE 219 = CRigHeE )
PASHIE: 61900797 CkijZiz:iE)

Hi-THR48: matthew.springer@utas.edu.au
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Israel Fianyi

EHRE:

-([ERAFGUHE S EGE) /ICT Project
Management and Modelling

ARl ZREM 219 = CRUTHEEEMN)
TrAERE: 61900797 Clii#Aa)
HLFHRFE:  matthew.springer@utas.edu.au

Wenli Yang
FHRE:
- BRI R ()
/ Mobile Application Development

IASEHEE:  ZREBE 219 5 CRyTHE )
IASHIE: 61900797 CRijZiz:HiE)

ETHEFE: mazino.amuno@utas.edu.au

Yuchen Wei
EHFEE:
3R 598 () [ Introduction to Data Science

IASEREE:  ZEME 219 = CRyFHE )
PASHIE: 61900797 CRijZiz:iE)

H-T-HB%E: chiachin.lin@utas.edu.au
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Francisco Gelves-Gomez

FUFURFE:
- HEARIXIEE ()

/ Wilderness Management
- PRERE P ()

/ Environmental Management

IpAEMRE:  ZERE 219 = CRUTHEE )
IMAZEHIE: 61900797 CRUTZEEHANE)

HLFHE4H: franciscogelves@hotmail.com

F75 (GBX) B

&

A TN

FEPRE:
- R BT ()

/ Programming Fundamentals
- FNLARFR G H ()

/ Business Process Innovation
IVASEHE:  FRE 203 %
TMAZEHETE: 61900783
B FHE4E: nwang@shou.edu.cn
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ZEM
EEREMEERRG I REEHFHRANTA
EPHERE:
¥R 518 () [ Introduction to Data Science

~ Web%m#£ (##) / Web Development
- REAE AN 5 R

/ Big Data Technology and Application
IAEHRE: ZEE 215=%

IPAEHIE: 61900796

B TFHE4E: gxpeng@shou.edu.cn

EPREE:
- FE R RS ()

/ Business Information Systems
- IR EEH ARG (W)

/ Database Management Systems
- ERAGIHE M5 @ (R)

/ICT Project Management and Modelling
- BRI K ()

/ Mabile Application Development
IMAEHE:  ER 215 %

TFAEHIE: 61900796

HLFHRB%E: wy-chen@shou.edu.cn
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THEHET WL (TE)
B (X)) #Im -

Stuart Crispin
Interim Dean of TSBE / % KB B TR

EHHRE:
- A FKE#H GB) /1 Entrepreneurship
- A F R S A0 ()

/ Entrepreneurship And Innovation
TAEHRE:  ZEM 219 = Ok HE#IR)
IMAERIE: 61900797 CRUTHHH)

B FHR4E: Stuart.Crispin@utas.edu.au

Peter Dixon

Academic Coordinator of BBus/ &k i & 2= A Wi 7

EHRE:
- AR 5 ()
/ Commercial Transactions
TPAEMRE:  FREM 219 = CkUTHEEIAR)
IMASEHTE: 61900797 CRifi# )
B FHEFE: Peter.Dixon@utas.edu.au
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Clinton Levitt

EHHRE:
- T EL5F e (I

/ Introduction to Markets and the Economy

FAEMEE: R 219 = CRUTEEE )
PAEHEIE: 61900797 CRiUTHEEHN)

HFHE4S: Clinton.Levitt@utas.edu.au

Allen Xi

FUHRE:
- W E R ()
/ Principles of Marketing
— Mk ZKE# () / Entrepreneurship
- FTAEEH () / Retail Marketing

- Ak SR 1S A ()

/ Entrepreneurship And Innovation

TASHhE:  ZREE 219 %
TMAZEHETE: 61900797
H-THEFE: Allen.Xi@utas.edu.au

29


mailto:Clinton.Levitt@utas.edu.au
mailto:Allen.Xi@utas.edu.au

EEF 2022034 5 S8R

Lingling Gao

EHRE:

— ek Z K () / Entrepreneurship

- FEER () / Retail Marketing

— /L HE () / Small Business Management
IpAEHNE:  FEME 219 = CRii#EEA)
TrAERE: 61900797 Clii#AE)

BT ERFE: Lingling.Gao@utas.edu.au

75 (GEX) i

THE

WENE EEHAHL TN
EVFRE:
- R B ()

/ Introduction to Management
- [EPBr 5 [ International Trade
TRAZEHSE:  EREME 217 =
MWAZHIE: 61900795

BEFHR4E:  glding@shou.edu.cn
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EVREE:
- AR B ()

/ Strategic Management
= b E i A (B

/ Data Analysis for Business
- RH¥HEESY 1 Big Data Marketing
- TS

/ Market Investigation and Forecast
IMAZEHE: R 217 %

TFAEHGE: 61900795
B FHE48: ggshi@shou.edu.cn

R
EVREE:
- RS G
/ Accountability and Accounting
- MBS 4& ML GR)
/ Introduction to Markets and the Economy
Ik FREME 217 %

TMAEHIE: 61900795
HTHRFE:  rjwu@shou.edu.cn
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7353

EVRE:
- A g ()

/ Commercial Transactions
- NTS5HZHR)

/ People and Organisations
PAEMNE:  FEM 217 =
IFAZERE: 61900795
HLTHE4E:  s—he@shou.edu.cn

PASE
EPHRE:
- R%7E 4 G®) [ Services marketing
- TE K 1 Marketing Planning

TASHINE:  FEEE 217 %
TMASHIE: 61900795

H-THE$E:  ylwei@shou.edu.cn
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REFIES]

A brief introduction to AIEN Institute’s English for Academic Purposes Program (1st year
foundation course) and Business English Program (2nd year Professional English course)
AIEN Institute is an elite educational program that offers an intensive curriculum geared towards
preparing students to continue further studies abroad and / or to pursue a business career in
multinational companies locally and globally.

The first-year curriculum trains and exposes students to the academic areas of the following:

W Academic Research Writing: Written reports, wide variety of academic texts such as
Expository, Argument, Discussion, SWOT and PESTLE Analysis, Process text, Graphs and
Tables text, and Research Paper

W Individual and Group Speaking Presentations: Development of students’ speaking skills in
English, Individual Presentation and Interviews, Business Presentation, successful presentation
skills, team building and confidence, Problem— Solution- Evaluation speaking presentations,
Argument and Debate skills. To further enhance students’ presentation skills for post-pandemic
learning era, Academic Research Documentary and Panel Discussion is also highlighted.

/ ™
—J
= =

mReading Skills and Vocabulary Development: Training and exposure to academic text types and
Academic Word list familiarizing students to reading strategies such as; Skimming and Scanning,
note—taking styles, Marketing and Information systems technical vocabulary or jargon.
W Harvard Referencing System and Academic Honesty: Students are trained to avoid plagiarism
by using the Harvard Referencing system modified to suit the UTAS referencing style. It involves
hands on research in Fanya online language learning. It covers intellectual property rights and
academic research skills, in—text referencing, direct quotations, summarizing and paraphrasing.
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W Development of Listening Skills and Language Improvement: The program includes
Computer Assisted Reading and Listening classes (CARL) intended to enhance students’
listening and reading skills in academic lectures, listening for main ideas and specific
details, training on IELTS listening, proper pronunciation trainings tutored by native and non
English speakers around the world. Acquiring note—taking skills is beneficial for further studies
abroad.

B Study Skills and Critical Thinking: It involves building a sound foundation of English
language and study skills for further university study rather than a mastery of skills for one specific
assessment. Critical thinking is a necessary skill to improve students’ understanding of language
functions. Students are trained to be able to identify the structure, functions, and features of the
given text allowing them to transfer their knowledge and skills from one activity to another.
Students are required to use and develop their critical thinking skills to think outside the box in
order to solve problems, accomplish tasks, and finish assignments.

mProgressive Individual Development and Exposure to International Culture: AIEN institute
rigorously screens, selects, and employs educators from around the world. Priority is given to
quality of teaching and effective teaching strategies. Students’ individual development is ensured
by combining the best discipline of the Chinese education system and the inter-active approaches
to education from foreign methodologies. Students are regularly exposed to foreign culture on a
day to day basis providing them with different approaches in completing tasks, thus, improving
their cognitive skills.

The 2nd year curriculum trains and teaches students the language-based professional skills
necessary for future employment under the international business settings. The program offers the
following:

mClear understanding of the International Business World: It teaches students about the different
corporate structures, business ethics, corporate culture, roles of different departments an
employee’s position in a company. This is covered in every face to face lectures and is reinforced
in the Fanya online classes using updated listening audio and video business related recordings.
M International Business and Management Styles: Students are required to conduct surveys and
research outside the classrooms to identify different types of management styles from different
managers around the world. The program identifies the top trading partners of China on a
particular year and this is being used as a subject for their business interviews and research. A
successful completion of this task guarantees a wider understanding of the different managers and
their management styles.

mJob hunting, Hiring and Recruitment: This is a unique attribute of the program that is designed
to assist students in a successful job application in the future. It shows and trains students the
correct and effective way to write a Cover Letter (Letter of Application) and a CV / Resume
intended for multi-national companies located in and out of the country.

34



BZRR20224 #5216

W Job Interview and Interview Simulation: No known joint venture practices and trains students on
the proper ways and means with regard to job interviews. AIEN 2nd year program enhances the
skills necessary to be successful in job interviews. Language skills as well as interview skills are
taught, dress code, proper gestures, how to answer difficult interview questions, conversing
confidently, these and many more are covered and are part of their speaking assessment.

W Case Study Writing: To reinforce and strengthen the UTas (University of Tasmania) major units,
case study writing is a necessary component. Students are trained to write a case study using a
variety of case study formats which involve; SWOT analysis, PESTLE analysis, and Feasibility
studies. These are concise versions of the Research paper they covered from the previous year.
mField Research Report and Presentation: This Field Research Report and Presentation will
enable students to practice all their skills in research and presentations. Students are required to
select and evaluate an international corporation, set an appointment, conduct an interview with the
duly recognized representative of the corporation / company, record the interview and conversation,
evaluate the said activity, and report their findings in their presentation in the face to face class.

W Business Presentations: This assessed activity trains students the proper table battles and
business negotiation techniques, marketing, branding products and developing corporate image
necessary for selling and promoting their own product in an assumed business situation. Under the
EAP and Business English program of the AIEN Institute students are expected to gain an
advanced knowledge and skills necessary for them to succeed in their chosen fields in China and
abroad.
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Sernan San Andres Donacao

Director of Studies English Department, AIEN Institute
SHOU

21 years of teaching experience around the world
12 years’ experience in marketing field

11 years’ experience with curriculum development

15 years’ experience in management
Double Degree holder

Michael Thomas Wilder

Course Coordinator — Business English Program

Head Coach — Student Competition and Training Development-
STARS Program, AIEN English Department

MHSA, CBE, CSOTS, TESOL/TEFL

Michael has been involved in International Education and
Humanitarian Services since 2011. His experience covers many
global communities including Jordan, India, Nepal, Laos,
Cambodia and China. He has been providing educational
services in China for 3 years in Weinan, Shanxi Province and
now at AIEN Institute of Shanghai Ocean University.

Kushal Piyush Pathak

EAP and Business English Teacher, English Department

11 Years of experience teaching in universities and colleges,
as well as other education institutions. Worked as Business
Trainer teaching professionals working in companies.
Focused and attentive in the class, fun and inspirational
outside the class.

Loves celebrating festivals and organizing parties in the
classroom.
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Francie Zhai

Hi, I’m Francie. I obtained my Master

Degree in TESOL and now | am teaching

EAP and College English in AIEN Institute. |
believe learning English is of great fun, and it
will bring you a different vision of life. As an
experienced Chinese teacher, I’m fully aware of
the strength and weakness of Chinese learners
and | am able to adjust to students’ needs.

Andrew Arthur Marsh

Born in Indianapolis, Indiana USA

Bachelors in English and East Asian Languages and
Cultures from Indiana University

Masters in Teaching English as a Second Language from
Ball State University

9 years of experience in the field of education

Chen Yi/Neil

MA in Chinese Grammar Studies,

Fudan University 2001 and BA,

English Literature, Central South University 1987
Creative, Passionate and Professional in lesson
delivery.

More than a decade of teaching experience.
Also motivated to develop alternative lessons

such as:

v/ IVC inter—cultural video conference
v/ Off-campus activity for Business English —Field Research
Fully devoted to developing educational programs; SWEUS program in Czech Republic
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Tori Zhang

Master degree in Teaching English to Speakers of Other Languages
from University of York, United Kingdom

Former English lecturer at One Smart Institute, Shanghai China
She’s been teaching English for Academic Purposes for solid five
years in AIEN Institute, Shanghai Ocean University, Intelligent,
charming, and a serious teacher.
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EERF2022KFE F S5/
e e REER | %5 | 6| %Hﬂa T |
YE% | S8 | B | iR

7 199031001 | 73778 Y 2 JR FE (IR 25 | 43 | 30 13 4
8 79029002 | E x5 5 25 | 40 | 32 8 4
9 99033007 | mil & 4 () 25| 43 | 30 13 5
10 | 99032005 | if %5 ¥ 2% 25 | 40 | 32 8 5

&t 25 | 421 | 302 13 | 106
3. B HE

‘ ‘ RS i .
FFs | REAG WIEZR 4y | N X Bk
Yhig | el | B0 | FH

1 | 79030002 |iHFE4T N 25 | 40 | 32 8 4 | iR
2 | 99033008 |1l A () 25 | 43 | 30 13 4 | BOigFE
3 | 99033010 | 4144 71 (3) 25 | 43 | 30 13 5 | ZORE
4 | 99033011 |mkAE 52 (W) 25| 43 | 30 13 5
5 | 99032001 | fi s H () 25 | 43 | 30 13 5 | BOiREE
6 | 99033012 | Mtk 4y 25 | 40 | 32 8 5 | BOiREE
7 | 99032006 | 4 H A () 25 | 43 | 30 13 6 | ZOIRE
8 | 99033013 | EHEEHH(R) 25| 43 | 30 13 6 | ZLIRE
9 | 99033014 | K% E () 25 | 43 | 30 13 6 | ZOIRE
10 | 99033015 |/ & H1E4s(HR) 25| 43 | 30 13 6 | ZLIRE
11 | 99022904 | KHHEHY 25 | 40 | 32 8 6 | ZOIRE
12 | 79063004 |1z E 4Ll 25 | 40 | 32 8 6 | OUREE
13 | 99032007 | /IMilk A (1) 25 | 43 | 30 13 7| BLiREE
14 | 99033009 :/;;;Jk% HH S AL 25 | 43 | 30 13 7| BOIRE

&t 35 | 590 | 428 16 | 146
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4. BBR (BIRRESES, HPFS1-280%E1], 5362 %E11]
, S T1-82/DEELT; FE9-128 /B2 )

=g FHE
Fg | RERKG WRELK 25y | FER . &1
P2 | Sem | B | e |
1 9900013 | KEHFE (F) 1 16 | 16 1
ST S b= A B
2 | 9900014 i}fm%ﬁlﬂ"%ﬂ 1 | 16| 16 1
=
3 1706470 | R [E L= 58 0 5 1 16 | 14 2 3
4 1706471 |#HrE® 1 16 | 14 2 3
5 1706472 | SCEFFIHCE 1 16 | 14 2 3
6 1706473 |H&F X REL 1 16 | 14 2 3
7 | 99033103 |54k 2 32 | 24 8 4
8 | 74050105 |HRIZIEEZ A 2 32 | 24 8 4
9 | 99033101 | A S Vs T 2 32 | 24 8 5
10 | 99033104 |%iil# 2 32 | 24 8 5
11 | 99012101 | M A FF2E 2 32 | 24 8 6
12 | 79029101 |HEEriisE 4 2 32 | 24 8 6
&l 18 | 288 | 232 8 48
5. TNV SEERSLiI|
22043 B I
WA WRELZ R FER YR | 2| k| | s &
=] N ! ¥
BB |HN| i’ 5
1 | 79063005 | i 2 | 24 HL | BB 325
2 | 74057004 |7i%Kii 2 | 2/ 3
3 9944801 | # sk 2 | 28 552
4 | 63030001 |ZEARiECEAE 2 | 2/ 5E3
5 | 52099003 | Eek s> 4 | 4fF 8
l:lsjk‘}l‘ (‘/\
6 | 52000004 | EEIT G0 o 8
e
&1l 24 | 768
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